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How Residential Status is determined as per the Income-tax Act, 1961
Under Income Tax, the residential status of a person is one of the most important criteria in determining

the tax implications. The residential status of a person can be categorised into:

Types of Residential Status for Taxation in India

There are different residential status types in India. It classifies the different taxpayers based on
their income, stays in the country, and incorporation. One must recognize the residential status
and incidence of tax for the financial year. It will help follow the correct rules and avail of
exemptions and deductions. Following are the different categories of residential statuses in India.

o Resident
o Resident not Ordinarily Resident (RNOR)

o Non-Resident (NR)

Resident
Any taxpayer individual will only be considered an Indian Resident if they fulfill the following

conditions.
o They have stayed in India for at least 182 days in the particular financial year
o They stayed in India for at least 365 days during the preceding four financial 'years Also
they should have stayed in India for at least 60 days in the relevant financial year .
Read below to understand some cases of residential status and the incidence of tax in bei.ng a

resident.
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Deemed Resident of India . ia. Thev can be
Residential status and incidence of tax can also vary for a deemed resident of India. They g

so if they are not liable for income tax payments in any other country. In the context of In 1an
taxation, the concept of "Deemed Resident” was introduced by the Finance A.Ct, 2020, amending
the Income Tax Act, 1961. It defines certain conditions under which an individual who was

otherwise considered a non-resident may be deemed to be a resident of India for a particular
financial year.

o Deemed residency will be applicable if they earn an income of more than X15,00,000 in
the financial year apart from any foreign account sources.

o Non-taxability in other countries can be due to the person's domicile or residency.

Not Ordinarilv Resident (NOR)

In the context of Indian taxation, the category of " Not Ordinarily Resident" (NOR) applies
specifically to individuals and is defined under the Income Tax Act, 1961 It
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o Indian Citizens: They have (o be deemed residents of India.

Non-Resident ‘ : Cordinarily

A taxpayer who doesn'( [ulfill the conditions for being a resident or ru.(;ulcql. llf) s ard
resident is a Non-Resident in the country. A non-resident, in llu': confexl 4»{'1;1’(/<;J;::} "";( ‘l"”'l’””“"’
residency rules, refers to an individual or enlity that is not cmml(l'crul 1 l‘chl‘(.fl'lu ‘“w'i”' il

in a particular country or jurisdiction. Residential status for taxation il L "_'ub l'l"c"’i(ltﬂlli“l
determines how an individual's income is taxed. Non-resident is one of the types of res

status defined under Indian (ax laws,

Conclusion o standing the basics, One
Residential status and incidence of tax notes are essential l(')r unflcl.slan? 3“12?. ,l /\l;n it bilps
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improve income tax knowledge, which is the key to financial 1111111:Eg$'11,1?f11- ) nlon-rcsi(lcnl
and incidence of tax should help one classify if they are under the resident o

categories in a financial year.
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Marketing Mix: The 4 Ps of Marketing and How to Use Them

What Is a Marketing Mix?
A marketing mix includes multiple areas of focus as part of a comprehensive marketing plan.
The term often refers to a common classification that began as the four Ps: product, price,

placement, and promotion.

Product
This represents an item or service designed to satisfy customer needs and wants. To effectively

market a product or service, it's important to identify what differentiates it from competing
products or services. It's also important to determine if other products or services can be

marketed in conjunction with it.

Price
The sale price of the product reflects what consumers are willing to pay for it. Marketing

professiona]s need to consider costs related to research and development, manufacturing,
marketing, and distribution—otherwise known as cost-based pricing. Pricing based primarily on
consumers’ perceived quality or value is known as value-based pricing. '

Placement

When determining arcas of distribution, it's important to consider the type of product sold.
Basic. consumer products, such as papcr goods, often are readily available in many stores.
Premium consumer products, however, typically are available only in select stores. )

Promotion
Jo;nt marketxpg campaigns are called a promotional mix. Activities might include advertising,
sales promotion, personal selling, and public relations. One key consideration is the budget
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Should Attendance be mandatory for students?

Many colleges of India made 75%

for

attendance per subject in every semester compulsory

students as a criterion for eligibility to appear for exams.

In Favor

Good attendance is needed to develop a strong sense of community in a classroom and

to encourage a healthy sense of class participation.
Students learn self-discipline due to mandatory attendance, which will help them in their

professional as well as personal life.
Compulsory attendance will improve overall performance of the students, and will
guarantee their satisfactory results and will also encourage socialization.
Getting education is a not cheap endeavor, so it’s a waste of money to skip classes and
not learning the things that they can.
Enforcing mandatory attendance could actually be treating students as adults. Once
students get a job, they would be allowed only a certain amount of vacations and
absences. So, this is the way to prepare students for ‘real world’ and reinforce the sense
of responsibility. R RuicirrihGg Sana i 1 1

o make sure tbey get to class wh.lle meeting all their other obligations, students ‘will
have to perfect time management skills. ' ' ‘
In the process of learning how to balance all their re ibiliti '
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Against :-

/.\s college students and
time based on their needs.

Attending classes should be a choice, not an obligation

as adults, students should have the right to prioritize their
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Employee engagement is 2 human resources concept that refers to the level of investment,
motivation, and passion that employees have for their job and the company they work for.

Here are the features of employee engagement

_ Motivation and commitment to the company’s mission and goals

- Understanding of how their role contributes to the success of the organization
- \\"illingness to go the extra mile and do more than what 1s e.\pccled‘of them

- High level of job satisfaction and productivity

- Positive attitude towards the company and role

g




: : : ir work
Here are the types of employvee engagement ated and committed to their work
- Actively Engaged Employees: These employees are motivated :

and the company. onal connection to their work or

- Not Engaged Employees: These employees lack emotional ¢

orgamization. - and actively undermine the
- Acuvely Disengaged Emplovees: These employees are unhappy d

Organization’s efforts.

Conclusion: that
In conclusion, employee engagement is a vital aspect of human resources management
significantly impacts an organization's success. ‘ o izations to develop
l'ndcrst:mdmg these types of employee engagement is cmcx‘al tor organizati e
effective strategies to boost engagement, improve productivity, and enhance ov er(} n
performance. B}' fostering a culture of engagement. organizations can unlock the fu
potenual of theyr employees and achieve greater success.
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Bill of Exchange [Section 5]
According to section 5 of Negotiable Instruments Act, 1881
A 'bill of exchange' is an instrument in Writing, contaming an uncondinonal order, sighed by

the maker. directing a certain person to pay a certam sum of money only to or to the order of
a certain person, or to the bearer of the instrument. '
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Characteristic Features of 2 Bill of Exchange:

_ It must be in writing.
"It must contain an order to pay and not a prom

The order must be unconditional.

_There must be three parties, ViZ., drawer, drawee and payee
. The parties must be certain.

It must be signed by the drawer.

_ The sum payable must be certain or capable of being made ¢
_ The order must be to pay money and money alone.

"It must be duly stamped as per the Indian Stamp Act.

10. Number. date and place are not essential.

ise or request.

ertain.
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Parties to a Bill of Exchange:

e Drawer: The makerofa bill of exchange is called the drawer.
¢ Drawee: The person directed to pay the money by the drawer is called tl
e Payee: The person named in the instrument, to whom or to whose order

are directed to be paid by the instruments are called the payee.

1e drawee.
the money
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4. Competition:

Advertising promotes competition, leading to better products and services at
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lower prices.
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Impact of Technology on Jobs

Jayasurya:
Today's topic is Impact of Technology on Jobs sO there are some positiv
points are there. But firstly,  would like to say that Technology is not reducing jobs.

e as well as negative

Now will discuss about positive points:

1. Technology helps in reducing time and efforts for certain work.
2. With the help of technology we can to tasks very rapidly.

3. No risk of life in certain risky jobs like mining and construction.
4. Some works are there which human beings can't do efficiently but technology does this with

the help of robots.
5. As rise in technology takes place Al is introduced we need more persons for data handling and

other purposes.

Now we will see demerits:
1. First disadvantage of technology is it is makin i ‘
¢ human lazy no physical work is there then |

affects on health. And also stress is increasing. stherethent
2. Change in lifestyle.
i. gnly skilled workers get job in technology unskilled workers are replaced by them

. ut.we can 9vcrcomc this demerits too by offering skills to the unskitled y le '
changing our lifestyle. pEoples ANy

Chetan:

Positive

1. Not much physical efforts are required.



is also increascd.

B pmductivity

: .nergy and al
We can save our time and energy and . 1 iobs.
2 - tuniti iobs are there 1n technical Jo . are there-
3. More opportunities of j o uced SO morCJObS
4. Nowadays in all ficlds technology ls m“O(.L e
5. Ducto technology, production cost is also r¢ .
Negatives: | are rcplaCCd by them.
et orkers ¢
1. Only skilled workers get job in technology mTSk'l“C({]‘j\l/] o the unskilled peoples and by
2. But we can overcome this demerits too by offering skills
changing our lifestyle.
Y
3. Many of the persons were looted due to technology-
Trinesh 3
Technology has made no. Of our traditional jobs unnecessary-
: i e our
always wish to improv
i ¢ s. Today all the

Today the given topic is "Impact of technology on jobs" :
! n technological aspect

technology and want to experience the advanced features i d
’ . : : ely related to
youth are getting recruited in software companics after their education. It 1S completely

X = s s a huge
technology why because in olden days there is no such kind of facilities. Hence, the}l;e wa - g
amount of unemployment and less literacy rate. But now we can easily go t'hrough the exa
notifications & if we want to apply for a particular job we can easily apply it from our home:

Technology is not at all effecting badly on jobs. It is providing more information related to j(?b
seekers & one can get to know the reason about their unemployment & they can improve their

skills and abilities by following online classes and study materials. When a student has the ability
learning skills, leadership

to solve, thinking capacity, listening skills, communication skills,

qualities, spontainity, confidence & knowledge these are the factors which are really important in
life. But majority of the students only give priority for the academics not for the practical
knowledge. This is the main factor for unemployment. Technology will never effect badly on jobs

it is completely based on our usage.

Subramanva:

Let's move to our topic. Our topic is i
. pic is impact of technology on jobs. Tech
_ ) : nology enhances
usefulness of goods and services. Technology is one of the most valuable tooalé thﬂt‘\?zekb o
at we have

available of our fingertips every day.

As we know i i
that every coin has two aspects one is positive and the other is neo At
egative.

Firstly I want to discuss its positive aspects,

1 Hich-riskine iobe like min .
o g!a n]skmg‘Job.s like mining, excavating, etc. Can be done rot
, . ’ : 2 ) ) o N

3. Wg?r;}cu turc farming jobs can be increases by technolop TRt

. l - - “r '
y Wolrk!r?chno}logy, we can do work more efficiently muﬁ'm’l

. rom home is possible because of .

: s possil cause of technol )

e SP¢ . nology.
ARl 'l be.m()(l.urn/.cd and India will be digitalized by tee

- While doing jobs it saves our time. 7 ) esiinalogy,
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It's negative aspects_.

killed persons have to leave their jobs.
like ATMs and in the banking sectors.

ment increases.

. i\\’lth the introduction of technology of jobs uns
‘ \i rr.educes. the chances to gain government jobs
. With the introduction of technology unemploy
. Many types of health issues. .

. It leads to human lazy.

U 4 W —

A ink w . . . H i
s 1 think we should be modernised as time changes to maintain the requirement of population.

Through technology, we connect with others socially. Nowadays technology is a boon for our

society.
Automation means that where machine handles t

machines are ATM, humanoid robot etc;

heir task by itself, some automated

Conclusion:
ob displacement, but throughout history,

Artificial Intelligence (Al) has raised concerns about J
an they eliminated.

technological advancements have created more jobs th
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Faculty Name: Hareesha B
Date: 14.06.2024
| BBA

Class and section:
Corporate Accounting and Reporting 2.1

Subject:
participant profile:

Group | Group |l 4]
Name Roll No Signature | Name RollNo " .' Signature
Aishwarya BBA23001 ¥le Navyashri BBA23025. | @
Ashikmandara BBA23005 | (Pl Nithesh BBA23027 | y\phad
Karthik BBA23011 pavan BBA23028
Keerthan BBA23014 :ﬁi Rakshitha BBA23036 %@:
Lava BBA23017 —@, Rishmitha BBA23038 @




Topic: Intellectual property rights

operty rights .
tellectual prop el

r the creation of
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Intellectual Property rights are rights ¢ el e
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creation for a certain period of time. N
Ability to have a competitive edge over other similar bus

’
) n
Intellectual property rights enhance your company
i > om
Intellectual property rights helps you market your comp
i in fi i iness.
You can more easily obtain financing for your busine

s value,

any’s product and services,

e Great export opportunities.
Group Il Against on Intellectual property rights. S——
There is a strong case for opposing intellectual property. There are

negative consequences of the ownership of information,

¢ Retarding of innovation and exploitation of poor countries. PR
Most of the usual arguments for intellectual property do not hold up unde :

; g iustification for
In particular the metaphor of the market place of ideas provides no justification

ownership of ideas.
The alternative to intellectual property is that intellectual products not be owned as

in the case of everyday language.
* Intellectual property includes civil disobedience, promotion of non-owned

information and forecasting of a more cooperative society.
Conclusion:
From the above discussion we concluded that Intellectual property rights is

important for a person or company to safeguard. Without proper safeguard in place one
company’s idea can be replicated by another company and used for that their profit.
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DR.B.B.HEGDE FIRST GRADE COLLEGE KUNDAPUR A
DEPARTMENT OF BUSINESS ADMINISTRATION

SEMINAR.
Date:14.06.2024 @?
Participant Profile: Lavanya BA21015 e
Chaitra BA21010 &~

Varshitha BA21036 Y\W
Ashwini BA21007 N
/j—-—

Class and Subject: IIIl BBA INTERNATIONAL BUSINESS

Topic:COMPANY
Abstract:

2 141 . .
AcgﬁrQI?g to Haney “A company is an incorporated association, which is an
arti icial person created by law, having scparate entity, with a perpetual
succession and a common seal.” ’ REARERE
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pr. B. B. Hegde First Grade College Kundapura
Seminar o
Date: 04.10.2023 (I Term) |

Topic: Collaboration & Teamwork
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Ms. Keerthana, BBA23015 of | BBA presented a seminar in the class
from the module “Building Essential Skills Beyond Technology”
from the Digital Fluency- Skill Enhancement Course on 4™ October
2023 in Room No: 202 under the guidance of Mrs. Avitha M. Correa,
n Business Administration. She delivered the lecture on

Asst. Prof. i
Collaboration & Teamwork.
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Dr. B. B. HEGDE FIRST GRADE COLLEGE, KUNDAPURA

o - Annual Day Celebrations: 2023-24
verall Prizes of Literary & Cultural Competitions held on account of

College Day Celebrations: 2023-24

Class Sec;ion 1 Place 11 Place Il Place Total Score l Remarks |
| B.Com B 10+10 7+7 34 \\ \\
C 2 i g
E 10+10 7+7+7 41 \ )
| BBA 10 7+7 414+0+0+4+4+4 52 \ m
| BCA A 10+10 7 27 l ﬂ
| BCA "B B — |

Il B.Com B 4 a
C 10 N 10 ﬂ
Il B.B.A. 10+10+10+10 | 7+7+747+7 4+4+4 87 N

Il BCA A 7 4+4 15
|f Il BCA B 10 7 4+4 25 ﬂ
- A 7 4 11 B
1l B.Com. B 10 7+7 4 28 B
C 10+10 7+7 - 34 |
I, 11 & 11l B.Com. (D) 10 7 4+0+4 29 |
Il B.C.A. 1OX9=90 | 7+7+7+7+7+7 | A4+4+4+4+4 152 \ T
I B.Sc. & Il B.Sc. 10 7 4 21 \ |
| liBBA 10 7 4+4 25 \ |
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Proficiency Prize Winners: 2023-24

SLNo. Roll No,

1. BCM2208; S Name - Cluss & Section Pcrgmnaxe |
| ~ N A , Iy ' I Contis A , 95.70%
y ' ( Ji;l!:" 1 Rn""”"i l“ W 1S t’}";) ;'-;,"-4_
e BEAz2041 | Suhan C1BIA ' g1 28%
L 4. ii.’\.‘:u\;n | Varshitha §. H:l!!}’,“ﬂl i 11 BBA G
&  BCAZ2027 I NIkhitha "1 BCA 77 4%
6. | CAz1056 | Seema 1 BCA |4 50%
7 _BSCa22005 | Decksha " BSe. : 94 71%
8. - SCz2i022 | Sahana I BS.c. g%
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